

Content Strategy for
Balzac’s Coffee Roasters
demonstrating how your content strategy aligns with the company's goals, target audience, and industry trends.
Target Audience
 People come to a Balzac’s café to converse and debate, to fall in love and create. 
Direct quote from website.Balzac’s.com
Business Professionals
25-30 Years old
Meeting and networking in a casual atmosphere.  A place to do business because it fosters trust among colleagues and associates. It conveys a bit of class without being pretentious.
This audience is important to Balzac’s business because the average income for this type of customer is $80,000 - $100,000 per year.  The coffee shop in a way is an investment to their business.  The price of a well sourced high quality coffee is worth the price of closing a high end business deal.
Types of Content for this type of audience:
Email marketing
By placing a board or a jar on or at the counter encouraging business cards to be placed in it for a prize like “free coffee for a month” you will be able to collect a data base of companies who visit the café.  This can be used in an email campaign once a month promoting special events and sales in the Café.
LinkedIn Connection
Have the owner of the Café follow executives on LinkedIn and constantly post about the business end of coffee and link articles.
Freelancers
25-45 Years old
The relaxed but bustling atmosphere of a high end coffee shop stimulates creativity.  They are most interested in a reliable wi-fi connection and a constant supply of caffeine. 
This audience is important to Balzac’s business because it helps to create that creative bohemian atmosphere.  To see that people are choosing the store to help finish their latest novel or project conjures a café workplace vibe.  The type of person who would go there are starting out.  Income is not the greatest for these people (thus the free Wi-Fi).  They are important to the atmosphere and are valued.
Types of Content for this type of audience:
Blog Posts:
Exploring facts about coffee and health related facts.
Facebook group
Create a group called: Café Freelancers at Balzac’s.  This will unite the freelancers from all the Balzac locations, encouraging them to share insights on freelancing in the café setting.

Foodies and Hipsters
20-30 Years old
This customer type is looking for unique experiences.  Something they can post on Instagram. 
 They care about where the coffee is sourced and how ethical its process.
They want that “bohemian” feeling of a Paris café in the middle of Downtown Toronto or in a small town like Stratford.
This group also loves to collect recipes and unique serving ideas.
This audience is important to Balzac’s business because they will place higher value on a good ethically sourced cup of coffee than other things.  They are great for spreading the word and posting about business.  They create a bigger buzz than the coffee they drink.
Types of Content for this type of audience:
Instagram: Posting pictures that are not only of coffee but of the culture around it.
Create a contest encouraging customers to send in their best photos where the Balzac logo or name has to appear somewhere in the picture.
Blog posts about coffee recipes and coffee culture.
Tiktok: create short tiktok videos featuring short videos explaining coffee techniques as well as humorous videos about the Balzac culture.
Coffee Lovers
35-55 Years Old
There is a whole subculture brewing around coffee. 
To this group of people finding that perfect cup of coffee is almost a religious experience.  They want to know everything there is to know about coffee from how it is processed to types and flavors to use in their favorite recipe.  
This audience is important to Balzac’s business because They are on the higher end of the socioeconomic spectrum. They will pay a higher price to reach coffee perfection.  They strive for varieties and flavors of coffee they have not yet tried.
Like every subculture Coffee Lovers have their circle and if you get one coffee lover to LOVE your coffee more will follow.
Types of Content for this type of audience:
YouTube: create a weekly YouTube channel around coffee.  Highlight a different coffee each week.  Talk about coffee techniques and practices as well as recipes.
Blog posts: Reflecting the YouTube channel posts in text.
Facebook: Create a coffee of the month campaign highlighting a different coffee blend and marry it with recipes.
First Daters
20-35 Years old
This group of people are looking for a safe comfortable place to first meet that special someone who they have begun to connect with online but have not yet met.  It is the next step in the dating ritual.  A coffee shop that is quiet yet active.  It fosters honest conversation and connection.
This audience is important to Balzac’s business because First Daters will try to impress and are willing to pay for a good cup of coffee.  
A first date is a memory it is a touchstone in every relationship.  If the relationship lasts the couple will return again and again to relive their first meeting and where love had bloomed.
Types of Content for this type of audience:
Creating blogs, Facebook, and Instagram posts around Valentines Day showcasing specialty coffees and deserts around love and dating.
Online Shopper
35-55 Years Old
This group knows the brand and is conscious of the ethics and high standards of Balzac’s Coffee.  They typically live in an area where good coffee is unavailable and have the income to have the coffee shipped to their door.
This audience is important to Balzac’s business because it reaches out and beyond the boundaries of the physical locations.  It confirms the claims of being a superior product and solidifies a customer’s loyalty to the brand.
Types of Content for this type of audience:
The website offer specials exclusive to online shoppers.  Like a blend of the month club and two for one specials.
Email
Keep in touch with online shoppers by emailing posts about new products and blends of coffee offered
YouTube ads create a YouTube ad centered around all of the online products offered.

What problem will I be solving for your Audience
Balzac’s Coffee Roasters solves the problem of the lack of charming café settings in Ontario. 
They also solve the need for ethically sourced high-quality coffee in Ontario.
They also provide a space where people can meet, work, and fall in love.  It brings back that sense of community only a café can bring.
The content used to solve this problem and their key platforms.
A quick note: Balzac’s Coffee Roasters are no longer using X (formerly Twitter).
Facebook and Instagram
By creating posts to the existing pages on Facebook and Instagram we can highlight the charm and warmth the café offers.
Targeted groups like the Balzac Freelancer group and the Balzac Coffee Lovers group will allow users to post their own pictures and experiences
Photos and reels of everything coffee.
Blog Posts
Recipe posts: All recipes involving coffee including cocktail recipes.
Coffee Facts: facts about coffee and how it is sourced ethically.  A bi-monthly in depth review of a blend of coffee. Ie Where it is sourced, who is involved, when is a good time for this coffee (after dinner, or for breakfast.
Highlights of a different location once a month:  Balzac’s Coffee Roasters boast that each Café is catered to the unique location they are in.  By highlighting one of 16 locations per month customers are encouraged to visit each one.

YouTube and TikTok
Create short reels for TikTok highlighting behind the scenes footage of everyday things that go on in the shop. Like employees making coffee, or baking.
YouTube Ads: create 2 to 3 well-produced 15 second advertisements for the company to be used on various platforms but mostly for YouTube.
Produce short recipe videos for less than a minute for Instagram and You Tube.
Email Marketing
Keep in touch with loyal customers by emailing a monthly newsletter Highlighting specials and articles previously written in the blog posts.  Also reminding them of the Facebook, Instagram, TikTok, YouTube, and Blog posts.

The Balzac’s Coffee Roasters Brand Story
Inspired by the Grand Cafés of Paris, Balzac's Coffee Roasters was brought to life by a burning ambition to bring that culture to Canada.
What distinguishes Balzac's, aside from unrivalled roasts and formidable female leadership, is that every café is specifically designed to embody the cultural nuances and historical significance of the location it's in. In doing so, each café has carved out a unique personality as a central gathering place for locals. People come to a Balzac’s café to converse and debate, to fall in love and create.
 From: Balzacs.com/pages/our-story
As stated in the statement on the website they cater to the customer who wants the Paris Café experience.
What is that experience?  It is high quality fresh roasted coffee.  
It is the feeling of not only experiencing culture but being a part of it. 
 It is the hip place to be in town, where it all happens. 
A place where novels are written, lovers meet, business is conducted, and friends reconnect.
It is a place where people expect to pay a little bit more for a quality cup of coffee.
People choose to go to Balzac’s because it feels more like a home than a coffee shop.
A Unique Selling Proposition 
The USP for Balzac’s would be to highlight the history and culture surrounding coffee and cafes in general.  
People who love coffee see it as more than just a hot beverage that keeps you awake.  It is about ritual and rules, pleasure and comfort.
Balzac’s Coffee Roasters also has a strong ethical stand when it comes to how they source their coffee.  It also spills out into the community with their views on female rights.
The content could reflect the company’s views with content that showcases the actual café space. A warm vibe should be added to every picture.
When the coffee is highlighted, there should be an indication that the coffee is ethically sourced with a logo or stamp.



Content Calendar
	Platform
	Title 
	Topic
	Topic Frequency
	Content
	Due Date 
	Audience

	LinkedIn
	How to Ethically Source Coffee
	Coffee Commerce
	Bi-Monthly
	A post about how to Ethically source coffee
	June 2nd 2025

	Business Professionals

	Email Marketing
	June’s Newsletter
	Topics in June covered by Blogs. As well as news about specials in the Cafe
	1 per Month
	Blogs and Specials
	June 2nd 2025
	Business Professionals

	Blog Post
	How Coffee Stimulates the Brain
	Health and Wellness
	1 per week
	A study on coffee and the brain
	June 3rd 2025
	Freelancers 

	Facebook
	The Balzac Freelancer group
	Joining a community
	1 per Week
	All about joining the Balzac Freelancer Group
	June 4th 2025
	Freelancers

	Instagram
	It’s Coffee Time
	Promo Meme
	1 Per Week
	An ad showing a hot cup of coffee
	June 5th 2025
	Foodies and Hipsters

	Blog
	Paris Café Culture
	Travel and Culture
	1 Per Week
	An article about the Paris Way of life
	June 5th 2025
	Foodies and Hipsters

	TikTok
	5 Ways to Sip Coffee
	Instructional
	1 Per Week
	5 humorous ways on how to sip coffee.
	June 5th 2025
	Foodies and Hipsters

	YouTube
	Coffee Cake Recipe
	Recipe
	1 per Month
	A 2-3 min video on how to make  Coffee Cake
	June 1st 2025
	Coffee Lovers

	Blog Post
	Coffee Cake Recipe
	Recipe
	1 per Month
	2-3 min video on how to make Coffee Cake
	June 1st 2025
	Coffee Lovers

	Facebook
Instagram
Website Landing Page
	A Dark Affair
	Coffee of the Month
	1 per Month
	Poster of Coffee of the month with a descriptor paragraph.
	June 9th 2025
	Coffee Lovers, Online Shoppers

	Blog Post 
	How to plan your first meeting
	Dating
	Every second Month
	An Article on Dating
	June 20th 2025
	First Dater

	Face Book 
Instagram
Blog Post
	Our Stratford Location
	Locations
	Every Month
	Photos of the Stratford Location and a description in the blog
	June 25th 2025
	Foodies, Coffee Lovers,



Weekly meetings will be held with Content creators to brainstorm new ideas and ensure the posts go out as scheduled.
We would use Hootsuite to ensure the posts go out in a timely manner.

